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About HP

Fortune 100 company
$48.2B revenue in FY 2016
250,000+ channel partners
18,000+ patents

Operations in 170 countries
50,000 employees

Fortune Most Admired
#7 in technology

Print & PC leadership

VAR =

HP's Commercial PCs HP ships 1.7/PCs HP's Printing

rank #1 or #2 every second ranks #1 or #2

in 44 of the top in 42 of the top 45
48 countries countries (ink + laser)

!

HP ships 1 printer Poweri 430
every second of the Global Fortune

500 companies



HP: The target customer

Generation Z
Millennial students
Technologically savvy

Know what they want from
brands
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TONE: When speaking with this audience, our tone will be approachable, bold and witty making sure we don’t come across as
unauthentic. Communicating through visual language comes naturally to this group, elevating ideas and bringing them to life.
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Why Snapchat for HP?

Rapidly growing

Tightly aligned with target demographic

« Ability to stand out from the pack

To add value in users' everyday lives

Find topics that HP can own
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About Softway

Softway is an independent agency that creates transformative
experiences for brands through strategy, design, development and

social influence.

Walmart yelpr’.: @




Snapchat

Mobile messaging tool used to share photos,
videos, text and drawings with friends

Photos and videos shared only last for a brief
amount of time before they disappear forever

Snapchat is growing — recently passed Twitter in
daily active users

Extremely popular with millennials — 60% of 13
to 34-year-olds are Snapchatters
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Snapchat: How it works

Crosby, Pens ‘Back At It

Again' With The Cup!

Capture Add Effects Chat Stories Discover Add Friends



Snapchat: How it works

What makes Snhapchat different?



Snapchat vs. Everyone Else

» Facebook, Twitter, Instagram and podcasts are passive — Snapchat requires your
undivided attention

« Snapchat is 100% active
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~ Saved By The Bell and %PChﬁ—
> are basically the same?




Snapchat: How should brands use it?

“Looks like another case of someone over forz‘_y trying to understand Snapcbat. ”
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Step 1.

Leverage influencers to grow your audience



Step 1: Leverage influencers to grow your audience

0 Influencers: users of a social platform with a
very large following

0 Partnering with influencers to back products or
services exposes your brand to a new audience
— usually results in their followers having a
higher affinity towards your brand

Influencer reach is typically very
0 expensive

Difficult to maintain followers

O




Step 1: Leverage influencers to grow your audience

Jerome Jarre Robby Ayala, Marcus Chachi Gonzales
Johns & Cody Johns
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Step 2:

Test into your authentic brand voice



Step 2: Test into your authentic brand voice




Step 2: Test into your authentic brand voice

HP @HP - Jan 25
/) In this week’s episode, we're COVERING
webcams. Literally.

- W
5. Touchdown!l,
| .
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TURN IT UP

Previous snaps/campaigns



What the Tech Wednesdays

@ Wednesdoy:




Step 2: Test into your authentic brand voice

Verizon LTE 4:50 PM CETO33%E

W@Parker Crow

#ee00 Verizon LTE 5:51PM @793 18%0 >
S =

VZW Wi-Fi &
cailinoneil >

3:23PM
wreckimball

You guys are hilarious! &2 makes me love Hp
even more!

hY

what is the model of that laptop?
ME

| Pavilion x36011!

[

| LOVE THIS SONG SO MUCH
QIWIER]T]JYJU]lI|jO}P
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4+ Z|X|C|V|B|N|M

IM SO HAPPY | FOLLOWED HP




Step 3.

Create a plan for efficient content



Step 3: Create a plan for efficient content
» Less than two minutes of snaps "WVTTV\P}
per topic, with topics planned I presents:
out and storyboarded in |
d Y | 3 Speoky -But-Trve

advance
TECH FACTS 1

» Test snaps reviewed each | 4
Tuesday |

“ ] t; b
Bluetooth!

« Finals snaps sent out each
Wednesday

A

- Extremely efficient, with more
views at a lower cost



https://www.youtube.com/watch?v=_ebL2fAzQdU&index=23&list=PLoMwRIIUViGTESTIpUNUJSyfAZPmH6owS
https://youtu.be/X-PAaskSzik?t=10s

Step 3: Create a plan for efficient content

e | ess than two minutes of snaps

What did HP learn?

views at a lower cost



https://www.youtube.com/watch?v=_ebL2fAzQdU&index=23&list=PLoMwRIIUViGTESTIpUNUJSyfAZPmH6owS
https://youtu.be/X-PAaskSzik?t=10s

HP’s Snapchat Discoveries

» Snapchat is a great Y [y
platform for fostering et i
1:1 fan dialogue
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HP’s Snapchat Discoveries

» Growing an
audience is an
uphill battle
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HP: The results

(1] Tube:
9




Key Takeaways

Snapchat Do's
o 0

v, I
Be casual.

Talk to the audience as much as you can. Snapchat is primarily a first-
person platform.

a Embrace, don't be scared of, the limitations of the platform. Snapchat is raw
and uncut.

0 Don't try to overthink it or overproduce it.

a Use Snapchat when you have something amazing to share.



Key Takeaways

Snapchat Dont’s

0 Don't be too salesy or too pushy.
o Don't neglect to bring users value.
0 Don't post too inconsistently or sporadically.

0 Don't try to overthink it or overproduce it.




Key Takeaways

Snapchat Dont’s m

Be authentic!
Use Snapchat like a real user!
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Roundtable Discussion:

Lessons Learned in Social This Year

S

Roundtable
-

Stef Bower 2 9
Global Social Marketing,

HP



Thank You!

Stef Bower, HP
@stefed

Frank Danna, Softway
@erskine



https://twitter.com/stefed
https://twitter.com/erskine

