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D. Purves and R. Beau Lotto. (2010) “Why We See What We Do Redux:
A Wholly Empirical Theory of Vision.”
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Observations , Implications Applications




Reality is not directly

or fully apprehended;
it is approximated in
a perception process.

| | PART TWO: PART THREE:
|l Observations [ Implications Applications
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Reality is not directly

or fully apprehended;
it is approximated in
a perception process.

| | PART TWO: PART THREE:
? Observations /S Implications Applications
\ // ’

Value is derived from a
limited view of reality,
and thus it is often
appraised differently.
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Reality is not directly If we just presume value,
or fully apprehended; the prospect may
it is approximated in undervalue our offering.

a perception process.

PART ONE: PART TWO: PART THREE:

Observations = J\ Implications ji Applications

Value is derived from a
limited view of reality,
and thus it is often
appraised differently.



E-file Status | Refund Status

H&R BLOCK® Find an Office |Enterstreet address, oity, state orzip \l’
search[ |
Offices Do-It-Yourself Best of Both Tax Tips & Calculators Ask a Tax Question | Banking ‘ Customer Support

. H&R BLOCK At Home™

@ Log In

u Forgot Username or
=" Password

u Check E-file Status

u What's Best for Me

FREE
Start Now

8%
CR

H&R Block At Home

online

H&R Block At Home Free includes:

. Step-hy-step guidance Free

« Double-checks for errors Basic

1 federal efile Deluxe
Prermium

) Best of Both
What if _ Compars Online Products
If you want extra guidance, our Worry-free
Support®, or to import your tax data from last
TurboTax® or TaxCut® returns, our Basic edition mig|
work better for your tax situation. Learn More

H&R Block At Home

Basic
Deluxe

State additional fee Premium

Premium % Business

State

DeductionPro®

Compare Download Products

A simpla return axcludes self-amplopment incoma (Schadulz C), rental and ropalty income (Schedulz E), farm income Spesial Offers
(Schaduvle F) and shareholdar/partnership income of loss (Schadule K-1)

Hiorry-free Audit Support is available for clients who purchase and use HER Block tax software or online tax preparation

solutions to prapare and successFully file (vis a-file or print 2nd mail) their 2008 individus! incorna tax returns (Fadaral or Extra Assistance

state). It does not provide for reimbursement of any taxes, penalties or interast mposed by taxing authorities. Additional

terms and restrictions apply. See Worrp-free Aadit Support for complete details .
ax Tips

Tax Estimator
- Custarner Support
Product Info " Guarantees " Reviews H System Req H Forms ‘ fisk a Tax Question

Free DeductionPro® online
» Automatic double-checking of vour return for errars
» A step-hy-step Q&4 guides you through your return
= 1 federal efile — get your refund in as few as 8 days when you choose direct deposit

HER Biock At Home™ snd HER Block Bast of BothS prices sre ukimstely determined st the time of print or a-file, AW prices are
subjact to change without notice.

Careers | Company | Emerald Card® | En Espafiol | Franchises | Income Tax Course | myBlock | Press Center



Logo Dis e
[ ] s

| Home | Contactus | Gates Careers | News | Where to Buy | JoiniLogin

Logo

- r Energy, Exploration Infrastr re
—‘?’ w & Extraction ture UETEETIETT

J———

Solutions
Catalogs
Part Interchanges

Industrig! Dawar
Transmi.......

Industrial Fluid Power

Automotive Aftermarket

Auto OE

~ ° Trand Protection

News

Sitemap Searching for, producing and delivering the diverse energy resources the world requires is a 24/7 operation. From the drilling rig to the
power plant, Gates provides products 0 keep equipment running productively, efficientty and
=safely.

+ Eneray . 0ildGas

Content To ine
o e Ol Refining
Feedback Form #+ Mining

Related Products and Services

3 nectors Engineering & Services
Gates industrial hose, couplings and
enninment set the standard for quality
a ity

Gates Engineering & Services, the
leaders in fluid engineering for the oil,
gas and marine markets, deliver
premium services that include
hydraulics, fitration, pump sales and
rental, and product sales, backed by
unmatched sales suppert and training
programs.

Acid Chemical

Air & Muti-Purpose

Marine

Material Handling

Petroleum Transfer & Dispensing

Pressure Washer & Washdown
5




Call us Toll Free -

(877) 837 -4835

o ”PJ/” Only $20 a month per user
60 L Switch to a Phonebooth Business Phone Plan and Start Saving Now!

Request a quote to get started v Unlimited Local and Long Distance Yealink
,*:,Z,",Z”;,*f;";fﬂ;i‘ﬁ;’f”“m CTERDEBOCC (5 ¥ Oneor Multiple Offices &
(=3 (o ] ¥ Voicemail
Last Name: *l:l ¥ Two Local Numbers Included Fricles soarting ot
; $105
Email Address: *l:l U.S. Custemer Support Flus Free Shipping
ComparyName: ¥ | ¥ Volcemail Transcription & rouvcom
o v Auto Attendant
V¥ Call Forwarding
Employees: v Conference Calling Pricing starting at
¥ All Included in Price $150

Flus Free Shipping

e avallabe

Request a Quote or Buy

When was the last time you loved your phone company?
Fhanebooth is an intemet based, business phone system that gives you the features,
relisbility and woice quality you want - without the management headasche of

traditional phene systems. VOIF Phone Systems (vaice over intermnet) uses the intemet
instead of phone lines eliminating the need for a complex, high maintenance, phane
system. WOIP systems can be managed right fram your computer. Heed to sdd & user,
update an auto-attendant message, add a new phone number, ete... It can all be
accomplished in seconds right fram your computer.

Why we are the best phone solution:
$20 per month per user and ne contracts. Addidelete users of groups as needed, easy
to set up, easy to maintain, and did we mention no contract? You haue nothing to mrgo"y
lozel

“WAth Phonebodth we are able to have an
Features included: extension for each broker withodt having
One user, § users, 10 users, 20 or more users, Phonebooth is the solution foryou
Greatfor Small businesses, real estate agencies, insurance companies, freelancers,

separate phones.”

and more. Voice to text email transeription, auto-attendant, weicemail... all included!

As Seen On PCWorld, Mashable, Lifehacker, and more.
Give us a call today toll free for mare information (877) 837 - 4835

Request a Quote or Buy Online How

Copyright @ 2011 Banduwidth.com, Inc. - 4001 Westan Patauay, Cary NG 27513 - Privacy Policy | Terms and Conditions



Reality is not directly If we just presume value,

or fully apprehended; the prospect may
it is approximated in undervalue our offering.
a perception process.

PART ONE:

_________________________ PART TWO: PART THREE:

Observations jis j\ Implications i Applications

Value is derived from a 0 To win a customer, we must
limited view of reality, carefully guide the

and thus it is often prospect’s perception
appraised differently. process.
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Test Protocol: TP1457
:J Experiment ID: Protected
7 Location: MECLABS Research Library

Background: A tax preparation that also offers payroll and business
consulting services

Goal: To improve landing page conversion rate

Primary research question: Which treatment will produce the highest
conversion rate?

Approach: A/B single-factorial split test
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Test Protocol Number: TP1576
:J Experiment ID: Protected
7 Location: MECLABS Research Library

Background: A large energy company seeking to increase whitepaper
download leads

Goal: To increase the number of leads

Primary research question: Which treatment will generate the most
whitepaper downloads?

Approach: A/B multifactor split test
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Test Protocol: TP1594

- Experiment ID: Protected

Location: MECLABS Research Library

Background: A B2B company offering business VolP telephone services

Goal: To increase the amount of quote requests

Primary research question: Which quote process will generate more
total leads?

Approach: A/B multifactor split test
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Reality is not directly

or fully apprehended;
it is approximated in
a perception process.

PART ONE:

Observations

Value is derived from a
limited view of reality,
and thus it is often
appraised differently.

If we just presume value, Stop making claims of
the prospect may value and start fostering
undervalue our offering. conclusions of value.

NPART THREE:
i\ Applications

PART TWO:

Implications

0 To win a customer, we must

carefully guide the
prospect’s perception
process.



Test Protocol: TP1798
:J Experiment ID: Protected
7 Location: MECLABS Research Library

Background: A single-product company that sells high quality, all-natural,
powdered health drinks

Goal: To provide clarity of value in an effort to better match prospect
motivation and increase the CR of the prospects reaching the homepage

Primary Research Question: Which of the following pages will produce
the highest conversion rate?

Approach: A/B multi-factorial split test
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34% Relative Increase

The treatment generated an overall 34% increase in the conversion rate.

Treatments Conversion Rate Relative Difference

Control 3.3% .

Treatment 4.4% 33.77% j




Test Protocol: TP11386
:J Experiment ID: Protected
7 Location: MECLABS Research Library

Background: Large Canadian non-profit membership organization
offering travel medical insurance to consumers in Alberta

Goal: To increase total conversions

Primary research question: Which version of the AMA Travel Insurance
landing page will more effectively match visitor motivation and guide the
thought process to increase total conversions?

Approach: A/B multi-factorial split test
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350% Relative Increase

The optimized version increased conversion rate by 330%.

Treatments Conversion Rate Relative Difference

Control 2.4% .

Treatment 10.01% 330.1% :




What are the similarities?

Maximize Logo  MEDICAL INSURANCE COVERAGE
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3. Ac=d

wherein (conitive conclusions ):

Nf = Net Farce — It is (really) worth this much
Vf = Walue Force — Its value is this

Cf = Cost Force — Its cost is this

Ac = Acceptance — | accept it

Ap = Appeal — | want it

Ex = Excusivity — | can’t get it anywhere else
Cr = Creditility — | Felieve in it/you

Cl = Clarity — | understand it/you

Mt = Material — | need to pay this much

Mn = Mental — | need to do this much

1l

Cr

X i
PAET ! - THE YALUE PROFOSITION ( OVERVIEW) :

Narigerting is The anfithesis
of compulsion. The marketer o
Tenders m cption te 4
persatndth the paver
e chonse (free wil)

Thas, it is the sdemn

et oF e

wmavieter To anever

Hhe. off - impertant Frospect

“ihy s 1., b1 am [Fraspect A,
' wiy shewlel | ey from

P'rim.m: 7. o rrther that any

1 m ger idlea! = of gr compeiters?

prespect, why sheuld
| bty friom ypene
Frocess

H1am [Frespect 4],

rrther than any o

yrver compertiters?

wiy showld [ ke this
action ritiver than sy
other action”

anyctherpretct?  Clarity ™ Exlusive

Source: For more, see Reflection #28
in The Marketer As Philosopher




@ CREDIBILITY

ACTION STEPS ACTION STEPS
1. SIMPLIFY 1. SPECIFY
2. LAYER 2. QUANTIFY

3. SEQUENCE 3. VERIFY

Source: For more, see Reflection #17
in The Marketer As Philosopher




Reality is not directly If we just presume value, Stop making claims of

or fully apprehended; the prospect may value and start fostering
it is approximated in undervalue our offering. conclusions of value.
a perception process.

NPART THREE:

PART ONE: PART TWO: |
Observations Implications S| Applications [
&« \\\ \\
o é it
Value is derived from a 0 To win a customer, we must Stop relying on a brand
limited view of reality, carefully guide the promise and start creating
and thus it is often prospect’s perception a brand expectation.

appraised differently. process.
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40% Relative Increase

The optimized version increased clickthrough rate by 40.33%.

Treatments Conversion Rate Relative Difference

Control 1.32% .

Treatment 1.86% 40.33% _




ACTIVITY

If | am the ideal customer, why should | buy from
your organization rather than your competitors?

1. Is your answer an ultimate reason?

2. Does your answer pass the 4-conclusion test?
1. Will the IC conclude, “I want it"?
2. Will the IC conclude, “I can’t get it (exactly like this) anywhere else"?
3. Will the IC conclude, “I (instantly) understand it"?
4. Will the IC conclude, “I (naturally) believe it"?

3. Does your answer connect to the "experience" of your brand?

\
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jects” preferences. However, the comedation of BOLD
responsas in the VMPFC with preference was replicatad
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were based on 15-round taste tests (Figures 2 and 20,
MNI coordinates [8, 60, 0 paak z score 3.8% p < 0.004,
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data from group 1 and group 2 are comibinesd (p - 0.001,
uncomectad for MuItipss COTIpaEntsons; data not shown).

Individual subjects generally Nad a Strong stated pret-
erence for elther Coke or Pepsi, and, at any particular

presentad here are not lkely to be due exclushely to
such top-gown Infuences of brand preference, since
stated preferance did not comedate with the behavioral
preference faste test resuits) (©° = 0.14). However, to
axplicitty test for effects of brand knowledge, this Infiu-
ance was directly modulated In the following two tasks.

We developed the working hypothests that the labal
of elther or both drinks would Influence the expressad
behavioral puei\alenneurmemh@ecls. In particular, we
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Group 4: Semiancnymous Taste Test, Pepsl

The taste test for this growp was conducted exactly as
for group 3 (semianonymous Coke), except both cups
In each palr contalned Pepsl, and one was labelsd as
Papsl. Agaln, subjects were tokd that the unlabsled cup
could contaln efther Coke or Pepsl Unllke the Coke
labal, the existence of the Pepsl labal did not change
the distribution of cholces signiicantty ralative to the
anonymous tasts test Figus 38, Mann-Whitney U test,
p = 0.82). Furthermore, selections were blased In tavor
of the Coke label in the semianonymous task, above)
t0 3 significantly greatar degree than they wens In favor
of the Pepe! label [Figure 30, p = 0.005).

Group 4: Scanning, Semianonymous Paps!

Fligure 4C shows 1he stmulus paradign for the Peps!
label task. As with group 3, we confrasted the brain
FESpON: the dellvery of labeled
versus unlabeded Pepsl. At a threshold of p < 0,001
(uncormectad), no brain areas showed & maln

preference

pus identified In the sam
0.43, while In the DLPFC 1t
masking the results In the
0.01) with the results from
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Coké Delivery (Brand-cued - Light-cued)

Pensl‘Oeliwel\r (Brand-cued - Light-cued)
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Average Count
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Average Scores of Subjects’ Preference in the Three Behavioral Tasks

Anonymous Labeled Pepsi® Labeled Coke®




Coke’ Delivery (Brand-cued - Light-cued)

Bilateral Hippocampus



The world's first (and only) graduate

education program focused specifically on
how to help marketers increase conversion

20 years of consumer choice research

20 ,000 sales path experiments

S UF \ﬁ‘&w

G;\AMUN‘CAHNG VALUE & WEB CONVERS'?R
Uate Certificate Prog"?

Ne
Undelivera

FALL SEMESTER
SCHOLARSHIP CONTEST

Drop by the kiosk located directly
outside the today’s workshop to
enter for a chance to win a

scholarship to the fall semester.
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